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Shanghai seeks 
opinions to make 
it a friendlier city 
for foreigners
Li Qian

Shanghai is seeking input 
from foreigners to ensure a 
more international-friendly 
environment in the city.

The questionnaire contains 
reasons for choosing Shang-
hai, pandemic implications, 
and confidence in the city.

according to the Shanghai 
Service Center for Foreigners 
Working in China, their sug-
gestions will be taken into 
account as the city works to 
create a more comfortable 
and harmonious working 
and living environment in 
Shanghai.

“We can optimize policies 
based on their needs,” it 
claimed.

Scan the QR code below or 
go to https://www.wjx.cn/
vm/YQoCrVg.aspx to partici-
pate in the questionnaire.

Chinese brands 
defy pandemic 
and remain strong 
in global listing
Ding Yining

TeCh giants Tencent and ali-
baba managed to retain two 
positions in the top 10, ranking 
at no.5 and no.9 respectively, 
leading a total of 14 Chinese 
companies in the top 100.

Chinese brands are holding 
strong despite facing unique 
challenges amid the pandemic, 
with 14 Chinese brands making 
this year's Top 100 most valu-
able brands list compiled by 
Kantar BrandZ.

Tech giants Tencent and 
alibaba managed to remain in 
the top 10 — no. 5 and no. 9, 
while short-video app Kuaishou 
joined the top 100 for the first 
time despite turbulence in the 
market and harsh regulations.

The survey measured con-
sumer brand preferences and 
how that translated into buy-
ing habits and price premiums 
and their ranking was based 
on stock price performance and 
corporate market valuation.

The combined value of the 
world's top-100 most valuable 
brands increased by 23 per-
cent to US$8.7 trillion over 
the past year, slower than last 

year’s 42 percent.
“The wild fluctuation of stock 

prices in domestic and overseas 
markets, the resurgence of 
COViD variants and extended 
travel restrictions have halted 
the once high-speed growth 
of Chinese brands,” said Do-
reen Wang, Kantar China CeO 
and global Chair of Kantar 
BrandZ.

“But it's also against this back-
drop that Chinese companies 
with strong brands proved to be 
more resilient,” she noted.

apple overtook google to 
take the no. 1 spot in the rank-
ings thanks to its high degree 
of product differentiation and 
continued diversification across 
its hardware, software and ser-
vices portfolio, with a brand 
value of US$947.1 billion.

Technology and luxury 
brands recorded the fastest 
growth in brand equity with a 
46 percent jump for consumer 
technology and 45 percent for 
players in the luxury sector.

US companies still dominate 
and contribute over three quar-
ters of the combined brand value, 
with 56 brands on the list.

Chinese brands are holding strong against unique challenges 
posed by the pandemic, with 14 Chinese brands making this year’s 
top-100 most valuable brands list compiled by Kantar BrandZ.

“The wild fluctuation of stock prices in domestic and overseas 
markets, the resurgence of COVID variants and extended 
travel restrictions have halted the once high-speed growth of 
Chinese brands. But it's also against this backdrop that Chinese 
companies with strong brands proved to be more resilient,” 

Doreen Wang
Kantar China CEO and Global Chair of Kantar BrandZ


